
Empowering Children with Diabetes: 
Transformative Experiences and Personal Journeys

Camp Hendon 
Campaigner training



Who we are

• Our Mission: To give children with diabetes life-changing experiences, 
empowering each of them to take control of their unique journey

• Our Vision: To be a vibrant and diverse community of support for young 
people living with diabetes and their families, rooted in and nurtured by a 
transformative experience of a traditional camp experience



Why we 
fundraise…

Empowering children with diabetes, 
creating a transformative 
community rooted in support.



Overcoming 
nervousness
On her first day at camp, Katy, a 5-year-old girl newly

diagnosed with Type 1 diabetes, arrived with 

trepidation. Nervous about joining activities, she 

lingered on the sidelines, hesitant to participate. Yet, 

as the day unfolded, Katy found courage within 

herself. Encouraged by her supportive camp 

counselors and newfound friends, she gradually shed 

her fears. With each step, she grew more confident, 

until finally, she stood at the foot of the climbing wall. 

With a deep breath and the help of the camp staff, 

Katy conquered her fears and began climbing the wall, 

showing that with the right support group anything is 

possible!



Investing in Impact: Where Your Donations 
Make a Difference

• Maintains financial stability

• Expands existing programs

• Innovative partnerships

• Direct financial assistance



Impact in Action: Transforming Lives 
Through Your Support



Building your 
pitch

Empowerment

Community

Resilience



Plan you approach

• Who are you going to ask?

• Write down 3-5 people you could ask.

• Have they given to Camp Hendon before? Review previous gifts

• What are they passionate about? What connects them to Camp Hendon

• Diabetes, Camp, Non-profits, you.

• How much will you ask?

• Prepare your likely conversation openers.

• Ask for help…



Start with a hook!

• Did you know over 3000 youth live with T1D?

• On average a child with T1D has to make 180 more decisions than their 
typical counterpart.

• Mental health is a key focus of today’s youth, did you know diabetes is one 
of the most psychologically and behaviorally demanding chronic illnesses 
facing adolescents?

• Did you know camping plays a crucial role in helping children become 
active members of a community? Through this experience, they gain a 
deeper understanding of how their actions are interconnected and the 
consequences that follow.



State our mission.

• Camp Hendon provides life-altering experiences for children with diabetes.



Share the impact.

• Share a story: your story or another. But one that 
reinforces why we do what we do.

• 67% of campers report have an increased interest in their 
diabetes self-care.

• 100% of campers report making new friends.

• Everyone always wants to come back to camp!



Call to action.

• Be clear and concise about what you are asking.

• Ask for more than an amount, ask them to support the impact.

• Know what different dollar amounts can do… i.e. 

• $50 covers financial assistance for teen camp.

• $500 covers financial assistance for a week of camp

• $1700 covers the real cost of camp.



Effective 
Communication:
The Ask Process

1. Warm-up: Begin friendly conversation

2. Telly your story: Mission and impact

3. Make the ask: be specific 

a. Online, paper pledge form…

4. Thank them.



Overcoming 
objections

• I’ll think about it…

• I can’t afford it…

• I support other causes…

• I need more information…



2024 Camp Hendon 
Annual Campaign

Goal Actual

Total Annual Campaign $134,250 $42,558

Board Giving
• 100% participation

• $500/board member

• 7/13 have given

• $12,040 (61% single 

donor)

Major Donors $37,000 $12,050

Community Giving $37,000 $1,299

Special Events $50,250 $17,168



Questions, comments, concerns
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